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PRESIDENT’S MESSAGE

“The purpose of the
Los Osos Baywood Park
Chamber of Commerce
is to strengthen our
community by promoting
and supporting
local business,
government, and non profits
through networking
opportunities and
community leadership”
781 Los Osos Valley Road
Los Osos, CA 93402
Mailing Address:
P.O. Box 6282
Los Osos, CA 93412
(805) 528-4884
FAX (805) 528-8401
Email: info@lobpchamber.org
www.lobpchamber.org
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Over the past several weeks
the Chamber board and
committee volunteers have
been working very hard to
connect the members of our
community with our local
businesses. On behalf of the Chamber, board
members have been very active on social
media posting, sharing, and connecting. If
you have not done so already, please find the
LOBP Chamber on Facebook and Instagram
and follow us! We would love to share your
business and connect you with the community
through social media! During this time of
social distancing, social media is a great way
to continue to connect the business services
and products you offer to your customers. If
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you do not have a social media account for
your business, please reach out to us and we
are happy to discuss and guide you through
the process to get started.
You do not need to be a business to join the
LO/BP Chamber either. The newest campaign
for the LO/BP Chamber is our Individual
Member opportunity. We are encouraging
individual residents of the Los Osos/Baywood
Park community to join the Chamber! We
hope that this new membership campaign
will expand our connection to the community
and will benefit business, residents, and our
shop local mission.
I am honored to serve as the Chamber
president during this time and I encourage
you to stay involved and stay connected!
– Tim Carstairs

SUPPORTING ALL LOCAL BUSINESSES AND
KEEPING THE COMMUNITY INFORMED

The Chamber is now offering free business promo videos for MEMBERS!
Video is a great way to market your
business. Whether it’s on Instagram,
Facebook, or your website, videos have
the potential to reach a large pool of
potential customers. Our member videos
are posted on the Chamber’s social
media and website.
Visit www.lobpchamber.org to check out
videos by: • Quick Tech • Central Coast
Polo • Martin’s Restaurant • Central
Coast Orchids • Los Osos Rexall • Pandora Contemporary Arts, Green Cottage &
Celebrate LO • Crizer COnstruction, Inc.
The Chamber wants to help our members during these challenging times. Please
sign up today at info@lobpchamber.org and let us help you tell your story!
The information contributed to The Business Connection does not necessarily reflect the opinion of The Los Osos/Baywood Park
Chamber of Commerce. The editor reserves the right to edit information selected for publication.

2020 Board of Directors
OFFICERS

PRESIDENT

Tim Carstairs/805-904-9048
Carstairs Energy Inc.

PRESIDENT - ELECT

Tony Lindstrom
Golden State Water
Anthony.Lindstrom@gswater.com

SECRETARY

Lynette Tornatzky/805-534-9196
Celebrate Los Osos
luneto2@yahoo.com

TREASURER

Christina Grimm/805-528-1360
CG Bookkeeping
christywithcgb@gmail.com

PAST PRESIDENT
Marshall Ochylski
Los Osos CSD

DIRECTORS
Chad Crawford 805-806-0165
Quick Tech
Chad@QuickTechComputers.com
Ben Dougherty/ 805-528-1976
Nardonne’s Pizza
nardonnes@gmail.com
Amanda Esparza/ 805-405-2899
Energy Wise Realty
amanda@energywiserealty.com
Rita Flores/ 805- 574-0777
Sage Ecological Landscape
rita@sagelandscapes.net

The Los Osos/Baywood Park Chamber
2020 Festival of Flavor food showcase is has
been REIMAGINED in order to continue to
show support of our local restaurants. We are
welcoming ALL food industry professionals in
Los Osos, Baywood Park and Morro Bay to
showcase their tasty food on Wednesday, May
27th and Thursday, May 28th.
Participating restaurants will provide
tastings for pick up/take out at the participating
restaurants locations. The community
purchases a e-ticket voucher for their choice
of Wednesday or Thursday. The e-voucher
is valid for 2 samples per ticket from each
restaurant.

Olivia Martinez/805-528-1500
Los Osos Memorial Park
Olivia.Martinez@Dignitymemorial.com

We are proud to present our Local Food
Passport that features specials from some of
our Los Osos Favorites! We’ve teamed up
		 with local food vendors to offer some
		 great deals to our community.

Jim Stanfill /805-528-1557
Rotary Club of Los Osos
jimstanfill@gmail.com
Colleen Vecchetti
Individual Member

$20 (Over $100 Value)

Steve Vinson/805-602-0446
SteveVinson1@gmail.com

WHILE SUPPLYS LAST!

For list of particpants and to purchase
visit www.lobpchamber.org

CHAMBER OFFICE

Dawn Rodden
Executive Director
805-528-4884
info@lobpchamber.org
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How does 2020 Festival of Flavor work?
The community can purchase a e-ticket
voucher for their choice of Wednesday or
Thursday. We are selling 100 tickets in TOTAL
– 50 tickets will be sold for Wednesday and
50 tickets sold for Thursday. The e-voucher
is valid for 2 samples per ticket from each
participating restaurant.
Participating vendors will provide tastings,
100 on Wednesday and 100 on Thursday. (ie.
appetizer, cup of soup, small dessert, sample
tasting of menu item)
Ticket vouchers are redeemed by picking
up a tasting at each participating restaurant.
The ticket holders can print hardcopy tickets,
and the participating restaurants will redeem
as they pick up a taste from each restaurant.
Or they can show the e-voucher on their phone
to each restaurant.
All e-ticket holders will vote for their favorite
restaurant and prizes will be awarded for 1st,
2nd and 3rd place.
ALL Festival of Flavor participants will
receive advertising in the Estero Bay News, on
93.3 KZOZ the Rock radio, social media and
Chamber website.
If you’re a restaurant or know a restaurant
interested in participating, please contact the
LO/BP Chamber at info@lobpchamber.org

Healthy communities are those with involved citizens.
Belonging to a chamber is a way to get involved!
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NEWSLETTER GUIDELINES: Submission of FYI articles is open to all Chamber members to provide a variety of information to the
general membership. We encourage all Chamber members to take this opportunity to share interesting, helpful and concise information
with other members. We reserve the right to edit for space.

WATCH OUT FOR FINANCIAL SCAMS RELATED TO VIRUS

On one hand, the coronavirus has
brought out the best in us. People across
the country are pitching in to help
others, from providing protective masks
to health care workers to simply buying
gift cards to support local businesses.
On the other hand, some bad actors are
taking advantage of the situation to try
to defraud people. How can you guard
against these virus-related scams?
First, watch out for appeals from fake
charities. You can find many legitimate

groups working to help those afflicted
from the illness.
Also, ignore any offers for products
claiming to prevent or cure the virus.
When a real vaccine is available, you’ll
hear about it.
And you might encounter offers for
“risk-free” investments that can help
you get through this period of market
volatility. But all investments carry risk.
Stick with a long-term strategy that’s
appropriate for your needs.

Finally, warn your
elderly relatives about
potential scams. The
elderly are always the
most vulnerable to
fraud.
By taking the proper
precautions, you can avoid being
victimized by scammers. So, stay alert.
This is Deanna Richards your Edward
Jones financial advisor in Los Osos at
1236-J Los Osos Valley Road.

SUCCESSFULLY DEVELOP AND IMPLEMENT A PEER-TO-PEER SOCIAL MEDIA CAMPAIGN
Peer-to-peer strategies are a longlasting and reliable way to start a social
media campaign. Due to their social
nature of customers engaging other
customers, social media offers a great
platform to operate from. Any campaign
can thrive from this dynamic, and
fundraising especially, can flourish with
a personalized experience for everyone.
Social media is one of the most popular
online resources and tools in the world.
With these websites as a foundation,
supporters and users can engage with
the organization’s campaign while then
interacting with their friends and family.
That engagement then continues to
spread, and investment, donations and
interactions will flourish.
Specific steps will aid in the
development and implementation of a
peer-to-peer social media campaign.
Using them will bring about the best
results.
Improve Social Media Content

By Emily Drinks, Reprinted from NonProfit Pro

The first step for working on a social
media campaign will be optimizing its
presence and content. The more reach,
the better. The way to do this is through
posting relevant and engaging content
on multiple platforms.
Taking a multimedia approach will
help. Some people are visual learners,
whereas others prefer to read longer
posts. YouTube, Facebook, Twitter,
Instagram, LinkedIn and Pinterest
are some of the biggest social media
platforms out there. Facebook alone has
nearly 2.5 billion active users logging on
every month. Each site provides different
tools and benefits — using them for the
campaign will spread awareness.
Also, the content should focus on
people. While nonprofits and fundraisers
have a central emphasis on donations,
content should show people how the
organization stands out. Posts that center
around the people that the campaign
helps or the people raising money will

demonstrate a commitment to the cause.
Link Back to Your Website
Social media is where awareness of
the campaign spreads. However, the
organization’s website is just as important.
It will need to be clear, concise and to-thepoint, just as the social media pages are.
Additionally, everything will need to link
together. The website, for instance, should
link to all the different social media pages
for easy navigating.
Raising money involves increasing
traffic. When all web pages work together,
this brand awareness can improve. In fact,
95% of non-governmental organizations
agree that social media helps brand
awareness.
With ease of use, people can access
the website, find the information they
need and share it. From there, they can
start raising money across their own
social media platforms and continue to
engage other people. This domino effect
Continued on page 4
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Continued from page 3

begins with an optimized relationship
between social media and the website.
Drive New Engagement
The factor that connects supporters with
any social media campaign is engagement,
the interaction that occurs when individuals
share, like, retweet and comment on
content. Then, further engagement occurs
when those individuals’ friends or family
interact, and so on.
One way to foster engagement is
to focus on sharing instead of directly
asking for donations. While these posts
are necessary, asking for donations can
lose effectiveness over time. Focusing on
how to get people to share the campaign
and start their own fundraising will lead
other people to get involved.
Additionally, those who run the social
media pages should interact with the
organization’s supporters, customers and
clients. They can have conversations,
answer questions and solidify
connections. With more compelling
content, too, supporters will have an
emotional reaction that causes them to
take action.

The personalized element of peerto-peer campaigns shows itself here —
this dynamic will foster an individual
experience for everyone. From there,
engagement will prosper.
Help Supporters Thrive
The steps to becoming a viral
movement can differ depending on the
person. For instance, the ALS Ice Bucket
Challenge was a sensation that took off
in the summer of 2014. Part of the reason
this challenge was successful is because
it required that people tag others —
whether on Facebook, Twitter, Instagram
or YouTube. Additionally, it added a fun
element on top of the social media sharing
part.
To create a sensation like this,
supporters or customers will need a task.
Fundraising is the common denominator
for social movements. The organization
should provide individuals with their
own fundraising pages to track progress,
donors and goals. From there, supporters
can share their pages.
Additionally, a fun and competitive
element could bring the campaign to the
next level. Viral sensations happen on
social media, and they can gain speed

overnight. Planning ahead to engage
supporters through social media can help
spread awareness and increase donations.
Thank the Contributors
Contributors are the source of trends,
funds, donations and movements. They
keep the campaign alive and going. It’s
through their hard work that causes can
receive money to help those in need.
During a campaign, it’s important to
thank the supporters to shower proper
gratitude. Those who have helped will
then receive the recognition they deserve,
too.
A thank-you can come in different
varieties and styles. Whether it’s public
recognition through social media
or tokens of appreciation, gratitude
is essential. Additionally, when an
organization posts content that shows
appreciation for supporters, others can
share it.
Creating a Peer-to-Peer Campaign
With Social Media
Social media is a powerful tool for
peer-to-peer campaigns. Follow the
tips above, from improving content to
thanking supporters, to see success in
your next endeavor.

MORRO BAY APPLIANCE

1130 Los Osos Valley Rd, Los Osos, CA 93402

OPEN

935 Main St
Morro Bay, CA 93442
(805) 772-2755
Mike Mlnarik, Owner

Monday thru Sunday 9 am to 8 pm
Duane & Maila Cross • (805) 534-9778

4700 El Camino Real, Atascadero
(805) 466-5595

www.solarponics.com
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